
	Page: Campaign/Entrant Information 

	Category * 

Select one or more Categories 

☐ Best Entertainment Experience 

☐ Best Cause/Community Program 

☐ Best Sampling Event 

☐ Best Sports Sponsorship Experience 

☐ Best Outdoor Activation 

☐ Best Pop-Up Store or Experience 

☐ Best Experiential Stunt 

☐ Best Multicultural Event Program 

☐ Best Mobile Marketing Tour 

☐ New! Best Night-Life Event 

☐ Best Festival Activation 

☐ New! Best Fan Convention or Expo Experience 

☐ Best Gaming or Esports Experience 

☐ New! Best Olympic Activation 

☐ Best Trade Show Exhibit Under 50x50 

☐ Best Trade Show Exhibit Over 50x50 

☐ Best In-Booth Trade Show Activation/Experience 

☐ New! Best Auto Show Experience 

☐ Best Media or Launch Event 

☐ Best Influencer Program 

☐ Best Roadshow or Multi-Market Event (B-to-B) 

☐ Best Multi-Market Event Campaign (Consumer) 

☐ Best Use of Live Events for Content 

☐ Best Use of Event Technology 

☐ Best Event on a Budget ($500,000 or Less) 

☐ New! Best Small Meeting Experience 

☐ Best Production of an Event (B-to-B) 

☐ Best Production of an Event (Consumer) 

☐ Best B-to-B Conference or Event 

☐ Best Single-Market Event (B-to-C) 

	Campaign Name * 




	Campaign Launch Date * 




	Campaign End Date * 




	Who / what was the client / brand? * 




	

	Entry Contact Prefix * 

Select one option 

⭘ Mr. 

⭘ Mrs. 

⭘ Ms. 

⭘ Other 

	Entry Contact First Name * 




	Entry Contact Last Name * 




	Entry Contact Job Title * 




	Entry Contact Company Name * 




	Entry Contact Email Address * 




	Entry Contact Address * 

Street: 



Line2: 



City: 



CountryCode: 



State: 



Zip: 

	Page: Company Type 

	The company submitting this entry is a: * 

Select one option 

⭘ Agency 

⭘ Brand (client-side company/corporation) 

⭘ Supplier 

	

	Client Contact Prefix * 

Select one option 

⭘ Mr. 

⭘ Mrs. 

⭘ Ms. 

⭘ Other 

	Client Contact First Name * 




	Client Contact Last Name * 




	Client Contact Job Title * 




	Client Contact Company Name * 




	Client Contact Email Address * 




	Client Contact Phone Number * 




	Client Contact Address * 

Street: 



Line2: 



City: 



CountryCode: 



State: 



Zip: 

	

	Client Contact Prefix * 

Select one option 

⭘ Mr. 

⭘ Mrs. 

⭘ Ms. 

⭘ Other 

	Client Contact First Name * 




	Client Contact Last Name * 




	Client Contact Job Title * 




	Client Contact Company Name * 




	Client Contact Email Address * 




	Client Contact Phone Number * 




	Client Contact Address * 

Street: 



Line2: 



City: 



CountryCode: 



State: 



Zip: 

	Page: Entry Questions 

	What were the primary objectives of this program? Describe the marketing challenge and the goals of this campaign * 








	Who was the target audience? Be specific. * 








	What was the solution to the objectives? Judges love details. Give them the play-by-play. * 








	Any other important factors that were meaningful to the success of the program? What was unique? What was wild and new? What worked well? What technology was leveraged? * 








	What were the results? How did the event or experiential program perform? Please quantify and be as specific as possible. Entries without qualified evidence will be penalized. If you are entering a design/environment category, simply put “NA” here. * 








	Please indicate what suppliers and vendors assisted the agency's execution: exhibit fabricators, operations vendors, mobile builders, tech companies, staffing shops, and so on. We like to give credit where credit is due—and so should you. * 








	If the entry wins an Ex Award, please list how the companies should be listed on the trophy. * 








	Who should we contact about special awards editorial coverage, mentions, trophies, marketing, etc? 

	Marketing Contact Prefix * 

Select one option 

⭘ Mr. 

⭘ Mrs. 

⭘ Ms. 

⭘ Other 

	Marketing Contact First Name * 




	Marketing Contact Last Name * 




	Marketing Contact Title * 




	Marketing Contact Company * 




	Marketing Contact Email * 




	Marketing Contact Phone Number * 




	If the entry wins an Ex Award, please list the shipping address for the trophy delivery. * 

Street: 



Line2: 



City: 



CountryCode: 



State: 



Zip: 

	What categories would you love to see us feature that aren’t currently included? 



	*Enhance your winning profile in front of thousands of marketers* 
Select one or more options 

☐ Award-winning Ex Award profiles are marketed all year long at eventmarketer.com. Check this box if you would like to upgrade your award-winning campaign profile(s) to include: 1. Contact information (contact name, email, phone and company website); 2. Active hyperlinks to your company website—all for $100 per month billed as a one-time charge of $1,200. The charge will not be included in your Ex Awards purchase. A member of our team will follow up to discuss billing once our finalists have been chosen. 

	Page: Supporting Media Uploads 

	Note: we are looking for the brand/client's logo, not the event campaigns’ logo. (Vector files in .ai or .eps format required) 

	Client Logo Upload (.ai or .eps required) * 

[File Upload] 

	Upload up to 6 images of the campaign. (3 mandatory, 15 MB upload limit each, jpg or png) 

	Image 1 * 

[File Upload] 

	Image 2 * 

[File Upload] 

	Image 3 * 

[File Upload] 

	Image 4 
[File Upload] 

	Image 5 
[File Upload] 

	Image 6 
[File Upload] 

	Note: We cannot accept YouTube or Vimeo links. You must upload your video below if you'd like your video to be included with your submission. 

	Video Upload 
[File Upload] 

	listUpload 
[File Upload] 

	Disclaimer * 

Select one or more options 

☐ By submitting this entry, I understand that no refunds on entry fees will be granted. The entrant grants permission to show, duplicate or play entries as Event Marketer deems appropriate. The entrant authorizes Event Marketer to screen, publish or put online the award show entries, materials and winners. The entrant gives consent on behalf of themselves and other contacts mentioned in this submission to receive emails from Event Marketer and other Access Intelligence partners. I understand we may unsubscribe at any time. 



